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The Sudden Cardiac Arrest Foundation is a national nonprofit organization, whose mission is "To raise awareness about sudden cardiac arrest and support programs that give 'ordinary' people the power to save a life." The
Foundation gratefully acknowledges StrataVerve for conducting this research on a pro-bono basis, and acknowledges its partners for their contributions including: Survey Sampling International for their generous discount on the
national online sample; Strategic Artifex for their preferred rates for qualitative recruiting and interview facilities; and Dan Beckmann for his non-profit rate to video 1-on-1 interviews and his volunteer work to edit these clips.

http://www.sca-aware.org/public-awareness-research

Arrest Foundation

: : : : : : , : . - icati Mary Newman mary.newman@sca-aware.or o : :
StrataVerve is a strategic consumer marketing & research boutique. Since 1999, its practice focus includes strategy planning, consumer insights, product development, brand strategy & communications across travel, Y Yy @ 24 raising awareness, saving lives

entertainment, consumer products and cause-related pro bono work. StrataVerve is committed to help move the needle on SCA, CPR and AED awareness and understanding with the goal to significantly increase SCA save rates. ; :
This cause is personal to StrataVerve founders; Rick Chap is an SCA survivor and Jen Chap was Rick’s lay rescuer, performing TCPR in 2012. Learn more about StrataVerve at www.strataverve.com. Jennifer Chap ichap@strataverve.com
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